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Designing For The Web: Fundamentals


--By Ari Rasekh

Any company hoping to remain competitive in today's chaotic business world needs a web presence. The days of debating this fact are over. The only matter left to resolve is what type of website you need; i.e. with e-commerce capabilities or without, with sign-in for secure information or without, with direct contact to executives or general ‘contact us’ info, and so on. These points should be considered while developing your web strategy, before your design team creates a single page. Each feature should then be built to maximize the performance and effectiveness of your website.

Here are some fundamentals to bear in mind as you begin designing:

· Blueprints - Imagine web development as the construction of a brick and mortar building. You must have all the corresponding sketches and plans. The architecture of your site is critical. If people can't find what they are looking for, your site is utterly useless. Know the hierarchy of each page. How will they relate? Map the navigational routes and the flow of traffic through your site. Most importantly, put it all on paper.

· Form and Function - When you design a website, think not only graphically but also in terms of function. What purpose does your content serve and what will the user do with it. Only then can you use graphics to compliment the functionality and purpose of each web page.

· Welcome Visitors – Use your manners. Greet people to your website. Use your homepage or "About Us" section to introduce yourself. Include a few lines to explain who you are and what you offer. Be completely candid. But don't expect people to scrutinize your site to find out the basics. 

· Jack Be Quick – Remember, people on the net are impatient. So get them where they're going quickly. Cut down content and don’t make users read excessively or click unnecessarily while navigating. Most of the time keeping it quick means keeping it simple.

· Tolerate ‘Misgrammar’ - Writing for the web requires you to be direct, succinct, personal, and when appropriate, entertaining. To achieve this you may exercise some freedom from the grammatical rules of formal business writing. However, there’s no excuse for sloppiness.

· Check for Errors - Make sure your site is completely free of spelling mistakes, pricing errors or dead links. Lack of attention to these details will cause skepticism among users. Your audience will see you as less than professional. Since so much activity on the web is based on the credibility you establish through your website, it is important that you don't allow silly mistakes to hinder business.

· Don't Blink - Many companies attempt to draw attention to certain elements of a site by using blinking text or other gaudy graphical elements. While this may give your website a Las Vegas-like feel (is that really what you want?), it will distract and annoy visitors. If you can’t recognize the line between tasteful and tacky consult a professional designer. Use the following design elements with caution (or better off, not at all): Frames, hit counters, bright flashing colors, blinking/scrolling text.

· Color Lightly - Dark backgrounds can make a website hard to read while adding little to a site. Depending on your target audience, you're probably best off sticking to neutral backgrounds and dark/contrasting text. The same principles that apply when matching clothing are also suitable for web design. For example, if you must sport polkadots, steer clear of plaids.

· Don't Go Font Crazy - HTML allows you to specify a preferred font. While a desired font may look great on your screen, you have no way of knowing how it will look on another user's computer. In fact, it may not be viewable at all on some machines. Stick to basic, widely used web fonts.
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